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ECONOMIC DEVELOPMENT FOCUS AREAS

* Energize and re-invest in core

resort products and operations : 290 + Protect and enhance access

* Retain authenticity and protect ".“ to affordable living

Whistler's sense of place = Attract and retain a strong

= Address transportation The workforce community

challenges People

* Promote development of

weather independent

attractions * Ensure diversity of new and

Qur existing destination markets

= Continue to collaboratively Partners * Focus on retaining important

identify and advance resort regional markets

& reglonal priorities *@‘ = Enhance experience management
= Ensure long term security of

key funding sources

ABOUT THE WHISTLER ECONOMIC PARTNERSHIP INITIATIVE COMMITTEE

Made up of representatives from Whistler's Municipal Counci, the beal goverrement, Touriem Whistler, the Chamber of Commeme, Whistler Blackcomb and the Hote| Azsociation
ol Whistler, Whister's Econdmic Pamnership Initiathe (EF) Commites underekes a8 comprehansive review of the Whisiler econamy i deveslop siralegic rmedium-iem plars
designed i grov the resort community soononmy &nd encourage ongoing rednvestrent in Whistler. Bulding on & strong ermpincal basis of reseanch and corrmunity outreach, e
COrFrTies Everapes & detsiled economic modal of the Whisler econairr The goal of the EP1 Corrrittes i o build A prospenous resoet econormy that continues o support &
reahhy, susisinable eson oorrmunity: and remains congistent with our unigue ‘ountain culun’.

Re=ort Municipality of Whistler whistlerca/e
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KEY RESEARCH INSIGHTS

Destination and regional visitors |
spend $1.2 Billion and represent |
B5% of consumer spending |

|

International visitors
spend $881 Million

Whistler accounts for 25% of BC
Tourism Export Revenue

Vishipr Consumer Spending
Total = §1.38

B Tourism Expart Revenie
Tolad = 53.58

Total Consumir Spanding by Type
Tokal = 51448
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Average destination ‘-'lﬂlt'-'lf Whistler has over 2.7 Million
spend per day is $350 in winter unigue visitors

Whistler has over
5.6 Million visitor days

TatalVisitar Days by Season
lotal = 5.6M

Total Unigue Visitors by Season

Aparape Daily Visitor Sperding Total = 27
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Tax revenue generated by Whistler is approx. Whistler penerated 51.53 Billion in
£500 Million per vear; $1.37 Million per day Annual Provincial GDP

Tax Revenie Impacts By Calepony and Emlity Real GOP by Primary Resources Industry (i 2007-5014)
& Agrigulre sed Figh & Fprssiry ——ihier
Ibsrmi Whistlsr HL Federal liota
Property Tax $36.2M ra na EXE2M
{Hhar Proparty Taxes (1) na 1 3M na £1 9M
Schoal Tax na £215M na  £ZX1GM g
Progerty Trarafar Tas na £EM na EEmM ¥ & = .
Haiel Taxes 10,504 5 TM 10 38 £11M E L - - -
Sales Tan na  Bdxém  S4d4.EM BET2M B 1.7 .
Lty Lizar Faes and Pamce $15.8M ra na £15.8M " 4§41 38G 1 394 s 4 1441 %1467 S1L503 51-!' o
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Inconme Tan |Z] ng SSRAM $1326M  S182M LA gy $1,374 $143
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TOTAL S62M S14004M 5297.5M 5499.9M
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